
1 

 

HEALTH EDUCATION AND PROMOTION 

AIM:  

 

To equip the learner with knowledge, skills and attitudes to enable him/her carry out health 

education and promotion activities 

 

SPECIFIC OBJECTIVES 

 

 Define terms used in health education and promotion 

 State the objectives of health education and promotion 

 Explain the human communication process 

 Describe attitude formation and change 

 Explain the approaches of health education and promotion 

 Describe the hierarchy of human needs by Maslow 

 Plan health education and promotion intervention programmes 

 Design teaching aids and deliver health messages to various audiences 

 Describe different  teaching methods 

 Apply communication skills 

 

CONTENT 

 

 UNIT 1; Terms  

o Health education 

o Learning 

o Health 

o Behavior 

o Communication 

o Prevention 

o Attitude 

o Motivation 

o Treatment 

o Evaluation 
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 UNIT 2; Objectives of health education and promotion 

 UNIT 3; Human communication process 

o Principles of communication 

 Communication theory 

 Communication process 

 Barriers in communication 

 Overcoming barriers 

 UNIT 4; Attitude formation and change 

 UNIT 5; Approaches of health education and promotion 

 UNIT 6; Maslow’s hierarchy of human needs 

 UNIT 7; Planning of health education and promotion programmes 

 UNIT 8; Teaching aids and delivery of health messages 

 UNIT 9; Methodologies used in health education 

o Teacher- centered approaches 

o Students (learners) Centered approaches 

 

TEACHING METHODS 

 

 Lecture  

 Group work / discussion 

 Self directed learning  

 Demonstrations 

 Role play 

 Assignment and presentations 

 Field assignments 

 Log book 
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 INSTRUCTIONAL MEDIA/TEACHING AIDS 

 

 Over Head Projector 

 Chalk/black board 

 White board marker/white board 

 Flip charts 

 Charts 

 Pictorial 

 Video 

 Handouts 

 Multi media 

 

ASSESSMENT METHODS 

 

 Essay questions 

 Short answer questions 

 Modified essay questions 

 OSPE 

 MCQ’s 

 Assignments 

 Presentations 

 

REFFERENCES 

1. Communicating Health (1993) by John Hubley 

 

2. Health Behaviour and Health Education: 

Theory, Research, and Practice By: Karen Glauz, Francis Marcus Lewis, Barbara K. 

Rimer – 2002 John Wiley & Sons 

 

3. Promotion Health (1989) by Linda Ewles and Ina Simnett 

 

4. Communicating About Health Current Issues and Perspectives 

By: Athena Dapre, McGrawHill – 2004 
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INTRODUCTION TO HEALTH 
EDUCATION 

Health education is an educational oriented process of planned change which focuses on 
those behaviors and problems that directly or indirectly affect people’s health.  
The focus of health education is on people and on action. In general Health Education aims 
at: -  

1. Encouraging people to adopt and sustain healthful life patterns.  

2. To use judiciously and wisely the health services available to them and  

3. To make their own decisions both individually and collectively to improve their 

health status and environment. 

The W.H.O scientific group on research on health education expanded this by declaring that 
the objectives of health education are the development in people of: -  

1. A sense of responsibility for their own health and for that of the community and  

2. The ability to participate in community health education thus helps to promote on 

the one hand a sense of individual identity, dignity and responsibility and on the 

other hand community solidarity and responsibility. 

A more precise definition for health education is as follows: -  
“A process with intellectual, psychological and social dimensions relating to activities that 
increase the abilities that increase the abilities of the people to make informed decisions on 
matters affecting their personal, family and community well being based on scientific 
principles. This process facilitates learning and behavioral change in both health personnel 
and consumers including children and the youth.  
Health Education is a process of action. Education in action has three prominent features: -  

1. There is the need to understand or improve a situation of concern.  

2.  The action or activities are undertaken to bring about either change in people’s 

behavior or their environment  

3. Those who will be affected by a change are involved in the planning and 

implementation activities. 

The following are some examples of health education in action: - 
- for a couple of hours once a week with the help of a Health Education facilitator, 

village elder meet in a programme designed to assist villagers in helping each other 

to provide pit latrines. Villagers learn construction requirements and how to keep 

the latrines clean and healthful.  

- Women group in a district have met and are discussion and finding channels of sex 

education at homes. They are concerned with the number of girls dropping out of 

school due to pregnancies.  
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- A school Health Committee is being assisted in organizing and carrying out a school 

wide campaigning to improve nutrition and prevent smoking or school grounds. To 

obtain the co-operation and support of students and administration alike, 

committee members are conducting exercises in value clarification with mix groups 

of students and teacher and are discussing n negotiating a set of rules.  

- The management and union of an industrial firm are being assisted in a program to 

improve environmental working conditions for all employees. Following a survey of 

existing conditions, a joint committee has met to confront the problematic issue of 

needs, strategies and cost.  Committee members have also been with their 

respective constituent groups in order to keep all company members involved in the 

process and informed of the progress.  

- A joint committee of village health committees members is meeting and members 

are seeking assistance of health workers to help in teaching village traditional birth  

attendants the need of, and how to use sterilized equipment and how to handle a 

new born in modern hygienic methods. The target population may vary depending 

upon the nature of this problem being addressed. The focus may be the individuals 

in face-to-face or small group settings, or the structure and procedure by which 

people organize themselves into such social systems as teams, organizations, 

communities in order to achieve common goals.  

- In all cases Health Education helps people or organizes them to understand their 

problems better on the assumption that engaging in such processes will lead to 

behaviors more conducive to health. 

- It is believe that people who have the knowledge to do so will make far better use of 

existing health system and that health education perhaps more than medicine can 

help to bridge the gap between what is known to be healthful human behavior and 

what is actually practiced in our societies.  

 
WHAT AFFECTS HEALTH? 
 
Being healthy is rarely, if ever, the result of chance or luck. A state health or ill-health is the 
result of combination of factors having a particular effect on a particular individual at any 
one time. In order to educate towards better health, it is necessary to identify these 
influential factors. A good suggestion is that health professionals begin by looking at factors 
which influence their own health.  
There has been much debate in the last decade or so, about the relative importance of 
various determinants of health. In particular, there has been an increasing awareness that 
medicine, as a professional practice, has had surprisingly and disappointingly little effect 
on people’s health. This realization has come about with the knowledge that the 
introduction of many health facilities, has not, as originally hope led to a marked increase 
in the health of the nation. Some people have taken this argument further and claim that 
the practice of western medicine has done considerable harm.  

www.kenyanexams.com

http://kenyanexams.com


6 

 

The side-effects of treatment, the complications which set in after 22surgery and 
dependence on prescribed drugs are all examples of this. But more important, perhaps, is 
that control over health and illness has been taken from people themselves, who become 
dependent on doctors and medicines, expecting a cure for every illness and losing their 
own ability to cope with sickness, disability and death. Aspects of life which may be 
difficult, such as adolescence, pregnancy, and old age, have labeled “medical” and 
responsibility shifted from the lay public to the medical profession. 
A second area concerns the inequalities in health status of different groups of people. For 
almost every kind of illness and disability, people in the upper socio-economic classes have 
a greater chance of avoiding illness and staying healthy than those in the lower classes. 
There are also differences in the risks to men compared with those of women, and 
variations in apparent in apparent “healthiness”, of living in different parts of the country. 
This points to the fact that major determinants of health are concerned with social class, 
occupation, economic conditions, geographical location and gender.   
There is little that individuals can do to change any of these determinants, and this brings 
us to the third area of the role of individuals in shaping their own health destiny.  
Some things can be done by individuals e.g.. 

 Eating balanced diet  

 Keeping  the environment clean  

 Less smoking and drinking  

 Doing exercises and so on – but these individual changes need to be seen in the 

context of wider socio-economic situations.  

 

TERMS USED IN HEALTH EDUCATION AND HEALTH PROMOTION 
 

 Health education is translation of what is known about health into desirable 

individual family community behavior patterns by means of education process.  

 Education - a learning process or services of learning experiences through which an 

individual informs & orients himself and develops skilled or intellect action or 

behavior.  

 Understanding - is a way in which people perceive things.  

 Learning - is a change due to experience in individual s way of thinking, feeling and 

acting.  

 Culture - inherited artifacts, goods, technical process, ideas, habits and values; the 

distinctive way of life of a group of people.  

 Community health - a science of determining mass phenomena pathology.  

 Behavior – manner of acting or conducting oneself maybe health habits, health 

practices etc.  

 Communication – a process by which senders and receivers of best course of action 

available.  
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 Baseline  - a state of affairs existing before the implementation of a programme or a 

programme phase which serves as a point from which subsequent changes can be 

measured.  

 Change agent - is a person or group influencing innovation decision in a direction 

deemed desirable by the change agency.  

 Habit  - a regularly repeated action on the part of an individual that is learned and 

that is observable to others  

 Health problem - is a statement of a situation or condition of people or their 

environment that has or has potentially an adverse effect on people health or well- 

being.  

 Leadership – refers to activities of individuals whereby they guide people or their 

activities are organized effort. Those who carry out these activities are called 

leaders.  

 Media (medium) - refers to the means used in communicating information from ne 

person to another, that is, the intervening substance through which impressions are 

conveyed. It also refers to the material used in educational transactions.  

 Hygiene – is the applied science of healthful living: - it provides the basic scientific 

knowledge on which desirable health practices are founded.  

 Planning – is a process through which a decision is transformed into action.  

 Public health – is the science and art of preventing disease, prolonging life and 

promoting health and efficiency through organized community effort.  
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OBJECTIVES OF HEALTH EDUCATION & 
PROMOTION 

 
 To help people (community) to achieve health by their own action and efforts (i.e. 

the interest of people in improving their own conditions and aims at developing a 

sense of responsibility) 

 To make health a valued community asset  

 To help individuals to become competent ant to carry on those activities they must 

undertake themselves as individuals or in small groups in order t realize fully the 

state of health in W.H.O definition.  

 To promote the development and proper use of health services.  

 Persuasion of the public to accept legislation.  

 To inform the public about medical advances their uses and limitations.  

 
 
HEALTH EDUCATION  

1. Health (W.H.O definition) 

Is defined as a state of complete physical, social and mental well being and not merely the 
absence of disease or deformity 
 

2. Education  

Is a tool which influences and shapes attitude, behavior and actions of people. It creates 
awareness in people and enables them to make decisions and to take actions which are 
more beneficial to themselves.  
 

3. Health education  

Means the planned efforts to stimulate and motivate people to change in knowledge, 
attitude and skills conducive to better health. It is a process of informing and motivating 
individuals, family, groups and communities so that in the basis of knowledge, attitudes 
and take appropriate action to promote and maintain their own health through their own 
efforts.  
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Why health education? 
1. Population increase  

The population has increase to such an extend that it has become an impossible task to 

provide the services to all and to treat all the diseases quickly. By using the resources both 

manpower man and material, requires that we satisfactorily carry out these tasks, though 

not enough and may never be enough as the demand from the ever increasing population 

continues to rise. 

 
2. Increased awareness 

Because of increasing awareness, the rising literacy and the expanding communication, 

people are more concerned about their own health than before. And know better that many 

diseases and illnesses could be averted. There is a rising expectation for better services and 

more materials for better health but unfortunately these rights are not seen in conjuction 

with responsibility.  

 
3. New technologies  

The medical scientists have made a tremendous progress in the recent years. There is need 

to promote and adopt the new technology to meet the new demands. Some of the new 

technologies are simple cheap but they can only become useful and effective if they are 

understood and appreciated by the individuals and communities in their right perspectives.  

 

4. Changing lifestyles  

The lifestyles are changing due to change in the environment (physical, social and political 

lives and so are the concerns about the quality of health and wellbeing. Due to change 

environment new types of diseases patterns and illnesses are appearing faster than before 

and these are new challenges to health workers.  

SIX STEPS IN RENDERING HEALTH EDUCATION EFFECTIVE  
 
1. Identify health problem 

The health worker or educator must identify and become aware of the health problems at 

individual, family and community level which will call for health education action.  

 

2. Analysis of the health problem  

Analyze the health problem and the need for the health education in terms of: -  

a. why people suffer from the problem  

b. what is the magnitude (seriousness) of the problem  

c. what attitudes, beliefs and practices encourage the existence of the problem  

d. What existing factors might hinder the people from taking appropriate action. 

e. What are the people (community) doing to solve that problem? 

An assessment of available as well as required resources should also be carried out.  
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3. Selection of strategies  

Selection of appropriate health education strategy aimed at finding solutions to the problems 

with due consideration of alternative. This will include choosing the action to be taken and be 

clear about the rationale of each action.  

 

4. Planning and implementation  

Planning and implementation of health education programme should be based on the following 

programs: -  

a. Health education  

- He should have thorough understanding that is the subject of health problem. He must 

be trustworthy in the eyes of the target group or must have established a good rapport 

to the people. 

- He must not be only a good speaker but also a good and patient listener.  

- He must be a good organizer and manager.  

b. Health message in reference to the target group  

- Must be simple and clear  

- Should be meaningful and timely  

- Should be applicable and practical  

c. The channel of communication must ensure participation and feedback by the 

audience.  

d. The receiver  

- The educator must involve the target group in all deliberations right from the initial 

planning stage to actual implementation of health education.  

e. Community participation  

- This can be achieved through the formation of social groups on self-help basis like 

village health committees to mobilize community action and participation. 

 

5. Define long/short term objectives  

In defining long and short term objectives, we will be able to assess the outcomes of the 

programme. 

In this case the objectives should be simple and specific when planning.  

 

6. Monitoring & Evaluation 

Depending upon the programme objectives and resources evaluation can be done at three 

levels: - 

i. Simultaneous evaluation  

This is done during the period the health education is being carried out. The usual method 
include; observations and open discussion.  
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ii. Immediate evaluation  

This is done just after the program has been completed. It can be carried out through 
observation, discussion etc.  
 

iii. Distant evaluation (impact evaluation) 

This is done after the activity has been completed. It allows the time for behavioral changes 
and explosion of new health practices. This can be carried out through administration of 
questionnaire as part of survey or simply observation and discussions.  
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HUMAN COMMUNICATION PROCESS 

Definition  
Communication is the process of transmitting/exchanging ideas, information, thoughts, 
messages, signs, symbol in order to establish common understanding.  
Communication skills  
You need to have  

- Knowledge  

- Skills  

- Attitude  

- Beliefs  

Communication process  
Who says what through what, to whom, with what effect?  
Who    what   through what   whom  
Source   Message   Channel    Receiver  
Sender   Ideas    Media     Audience  
Communicator  Information  
 
Objectives of communication  
Why do we communicate? 

i. To get others think or act the way we want them to think or act.  

ii. To inform others  

iii. To ask and answer questions  

iv. To listen to others (listening is one of the most important communication skills) 

Advantages of effective communication  
- Higher morale – job satisfaction for all  

- Better relationships with the management, staff and clients  

- Accurate transmission of messages  

- Better understanding  

Disadvantages of poor communication  
- Reluctance to carry out orders  

- Rumors (grapevine) 

- Misunderstanding and suspicion  

- Line loss (distortion of facts)  

- Time wastage  

- Low morale  

- Poor results 
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Effective communication  
All forms of communication have a communicator and receiver. Effective communication 
must be a two way and there must be feedback.  
Effective communication = F+U+P 
Where  
F - Facts  
U – Understanding  
P – Perfecting our Communication 
 
Methods of communication  
Personal communication  
There are ways in which we can communicate or receive a message.  

- Speech  

- Sight  

- Sound  

- Action  

- Mannerism  

- Taste  

- Touch  

- Silence  

Six skills of communication  
- Telling  

- Asking  

- Listening  

- Observing  

- Understanding  

- Convincing  

As a communicator you need to know: -  
- Interests of your audience  

- Their needs  

- Socio-economic status  

- Cultural beliefs  

  

www.kenyanexams.com

http://kenyanexams.com


14 

 

Effective communication  
Means trying to establish commonness with someone  
Source  Sender  Interpreter  Audience   
 
 
 
 
Source  Sender      Interpreter   audience  
 

- The sender has tuned his message for audience  

- Audience are ready to receive the message  

- Commonness has been established.  

 
Purpose of communication  
To motivate people to: -  

- Act  

- Change  

- Adopt  

- Achieve desired results  

Communication barrier 
- Age difference  

- Socio-economic status  

- Language (vocabulary) 

- Attitude  

- Competition for attention  

How to overcome communication barriers 
The sender must know his audience: -  

- Background  

- Interest  

- Language  

Audience’s own barriers  
They are: -  

- Non-listeners personality 

- Know-it-all personality 

- Negative personality  

- Impatient type  

The audience must overcome own barriers  
Even if all the barriers have been removed communication could still be a failure why? 

- If there is no good presentation. 

Common 

areas of 

understa

nding  
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Good presentation requires: -  
i. Complete understanding of the subject  

ii. Good relationship with the audience  

iii. Choosing the right media.  

Psychologists tell us that we learn: -  
- 11% through hearing  

- 83% through sight  

- We retain 20% of what we hear  

- We retain 50% of what we see and hear  

Therefore there is need for use of multi=-media approach  
 
Human communication process  
When we say that we will look at the communication involved in interaction among people 
and how these factors operate we should be concerned with improving our understanding 
of communication process if we want to succeed in our work and in our human 
relationship.  
We should be concerned with improving our ability to be understood as well as to 
understand others. These are the values in studying human communication process.  
 

Four elements involved in communication  
1. The (sender) source  

All communication must come from the source. This source might be one person, the 
speaker or a group of people.  
The success or failure of any human communication process depends to a large extend on 
the source, that is communication skills, ability to think, to write, to speak, his social system 
in which he operates etc. All these factors are important about the source and that means 
you.  

2. Message  

This is the speech and its contents of the information and ideas that you want to put across 
to your audience. It is important that you select the things you want to give to your 
audience and how best you are going to present them, bearing in mind the nature of your 
audience their knowledge and the level of difficulty etc.  
 

3. The channel  

When you as the source has decided on what message you want to give to your audience 
and how you are going to arrange to put across the message, you must also consider what 
channel you will use to present this message. This means will be most effective to carry 
your message to your audience.  
The message can be heard, seen, touched, smelt or tasted depending on what channel you 
use. You might use public discussion, interviewing, radio, TV, pictures, books, newspapers, 
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magazines etc. Generally speaking communication is more effective when more channels 
are used, that is when more senses are stimulated.  
 

4. The receiver  

The final link in the communication process is the receiver, that is the person or persons on 
the other end of the process from the source. It is very important that you as the source 
should always bear in mind your audience as the receiver in [planning and selecting your 
channel) communication process will depend largely on you.  
In summary form, we might say that human communication process reasons, say what 
(message), in what may, over what (media) channel, to whom (audience) receiver and what 
reaching the goals of service. 
That is why we say communication is a two way process that is there, should be continued 
feedback from the receiver to the source and vice versa.  
 
Communication methods used in health education  

 Inter-personal communication  

 Non-verbal communication  

 Mass-media communication  

Inter-personal communication  
Also known as face to face or person to person communication e.g. focus group discussion 
panel.  
 
Non-verbal communication  
Use of gesture,facial expressions, body signs, scowling, etc 
Mass media communication  

- Involves use of electronic or media  

- Reaches many audience  

- How non-feedback  

Interpersonal communication  
- Also known or person-to-person as face-to-face communication. 

- Involves a small group of people in form of group discussion who are involved in 

small group discussion counseling, lectures, debates, panel discussions.  

Mass communication  
- Involves a large number of people who are scattered and unaware of each other.  

- Involves use of radios, T.Vs, movies, magazines, newspapers, printed materials and 

use of posters.  

Non-verbal communication  
Use of facial expressions gestures, staggering, healthy baby skinny of facial use of traffic 
lights (signs, long queues in the hospitals, may indicate of staff or outbreak of disease 
houses closely build together (slums) 
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Teaching methodologies used in Health education  
- Mass communication  

- Person-to-person communication 

 Lectures  

 Demonstration  

 Group discussion  

 Role play (drama/concert) 

 Workshop  

 Seminars  

 Field trips  

 Case study  

 Assignment  

 
Advantages of mass media communication  

- Reaches many people  

- Is quick  

- Is cheap  

- Minimum personnel are used  

This means that a person may be talking through radio whereas this person is doing 
something else.  
 
Disadvantages of mass media communication  

- There is no feedback and participation  

- There is lack of radios and TV sets – i.e. explosive  

- There is always illiteracy in the section of the population (language barrier) 

Inter-personnal communication  
 
Advantages of lecture methods  

- Gives knowledge on lecture methods  

- Covers many people at once 

- takes a short time to prepare and deliver  

Disadvantages  
- Participation by the audience is limited  

- The method does not affect change/attitude  

- Lack of feedback and people do not give their opinions  

- It requires specific skills.  
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Demonstration 

Advantages of demonstration method  
- Is effective in changing peoples skills  

- Gives feedback from the audience  

- You can be in a position to gauge the success 

 
Disadvantages  
- Takes a long time to prepare and practice by participants  

- Requires a lot of teaching aids/materials  

- Demonstration facilities may be lacking  

- May be boring of the same thing is kept on repeated.  

 

Discussion 

Advantages of group discussion  

- The members share experience, ideas and feelings  

- There is full participation by the audience  

- Social distance is reduced  

- Gives participants knowledge and improved skills  

Disadvantages  
- Normally confined to small groups  

- Takes long time to organize  

- Can be noisy if the facilitator is not experienced  

 

Role Play 

Advantages of role plays  

- It provides close to reality for personal understanding. 

- It teaches the audience to understand the feelings and problems of others. 

Disadvantages  
- Takes too long to prepare and organize  

- If a role is exaggerated it brings out a wrong picture.  

Seminars 
Advantages of seminars  
- Participants share experience  

- Other methods can be used together. 

Disadvantages  
- Are expensive to run  

- Takes long time to prepare  
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Field Trip 
Advantages of field trips  
- Participants get the actual picture of what is happening in the field as far as problems 

are concerned.  

- Participants acquire knowledge and change of attitude  

Disadvantages  
- Are expensive  

- Takes a lot of time  

- Causes inconveniences to the people visited.  

MASS MEDIA  
Radio  
Advantages  

i. Wide coverage i.e. it conquers space and time  

ii. Can create emotional impact with good presentation  

iii. Relatively cheap – endow credibility and respectability  

iv. Saves on number of personnel. 

Disadvantages  
- Does not show visual pictures  

- Message cannot be repeated  

- There is no feedback from audience  

Television  
Advantages  
- Carrier entertainment  

- Coverage is wide – reach many people  

- The ,message is reinforced – seeing and listening 

Disadvantages  

- It is expensive to produce programme 

Magazine  
Advantages  
- Allows for lengthy messages  

- Allows for visual/pictures  

- The message can be re-visited to, if need be (referred back) 

- Contains good information environment. 

Disadvantages  
- Takes long to be published  

- Used to transmit the same message many times. 
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POSTERS  

A Poster is a printed sheet of paper or cardboard that is displayed in public. It conveys a 
simple message that combines words with illustration. 
Principle value of a poster: 
-  Sensitizers and attention gatherers 

- Reinforcers 

- Conveyors of specific factual information 

- Atmosphere builders. Creates a sense of friendliness, warmth, caring with attraction 

pictures. 

Design consideration 
- Size and scale 

- Position of poster 

- No. of words on a poster 

- Colour 

- Length of time it has to remain on display 

- Emotional appeal 

Qualities of a good poster 
- Attract  attention (visual attention) 

- Hold attention  

- Promote action 

Types of posters 
- Single glance or single cooption posters 

- Stop-and-study posters 

Approaches in poster design  
- Human  

- Ingenuity  

- Artistic appeal  

- Details  

- Emotion  

Categories of posters  
- Unfamiliarity with certain pictures – hence cause misinterpretation  

- Cause distraction  

- Limited in details  

- Causes different/varied reactions to objects in perspective  

- Difficulty in understanding rises when more than one object is introduced into a poster. 

- Difficulty in obtaining a pattern of logic used to arrive at a message to be put across. 
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- May present a picture smaller/longer than life – thus produces a confusion to audience 

with low levels of visual understanding. 

 
An effective poster requires(qualities): -  
- Commanding or attentive visual display  

- Must be brief  

- Eye catching  

- Easy to grasp the printed/pictoral message  

- Truly innovative and effective visual perception level; - is the ability to interpret the 

pictorial forms. It varies from one person to another.  
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ATTITUDE FORMATION  

Attitude  
Is socially formed oriented behaviour towards others and objects and reflecting a 
predisposition to an activity. 
(Learnedpredispositions to respond in a favourable or unfavourable manner to a particular 
object) 
 
Introduction  
People are born with attitudes other attitudes are learnt. The circumstances of their lives 
would apparently determine just what attitudes they acquired and how strongly will hold 
unto them. The process of learning attitude goes on throughout all the time of a persons’ 
life; in any different settings and any attitude that a person will tend to constantly reaffirm 
and reinforced by law experienced. 
Attitudes are learnt  
There are various ways in which people can learn attitudes. They can be learnt through the 
thinking dimension, through the feeling dimension, or adopted uncritically at the level of 
behavioral emotional effects.  
 
Sources of attitudes  
The way of learning attitudes described above can operate in any setting and at any point 
of an individual’s life. There are certain major sources; however which account for many of 
the attitudes any person holds. 
 

i. Family 

A family relation is one of the most important influences in the life of any person. Many 

attitudes are taken over and critically from the family environment. However, many are 

developed because of family’s situation. 

Attitudes towards religion politics other ethnic groups all these may be taken over from the 
family.  
 

ii. Social class  

Besides the family many attitudes are also developed from the social class. Communities 

can be roughly divided into three main socio-economic classes.There are further sub-

divisions within each class. These classes differ from each other on the basis of many 

factors, such as income, education level and type of jobs and differ profoundly in 

attitudes.  

These classes are: -  

a. High class  

b. Middle class  

              C.      Lower class  
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iii. Groups  

Besides family and social class there is one important source of attitudes. This is the groups 
to which the individual belongs to at one time or another during his life e.g. classmates and 
teachers, membership in groups, workmates etc 
 
Attitudes tend to persist  
Because people tend to remain in the social environment into which they were born, 
because they perceive whatever happens within the framework of the attitudes. Many of 
the attitudes they have will tend to persist.  
Of course attitudes do change, or influenced. They may be changed or influenced by other 
people by the individual himself or by pressure of circumstance   
An attitude is a “mental set held by an individual which affects the way that person 
responds to other people, occasions or ideas. They are learned predispositions to respond 
in a favorable or unfavorable manner to a particular person, behavior belief or object. 
Attitudes are acquired through socialization and influence behavior.  
The response is either positive (favorable or negative (unfavorable). The attitudes may 
range from highly positive. in a case of a lover extremely negative a with respond rival.  
Attitudes are commonly held to have  the certain component or dimensions namely the 
cognitive dimension affective dimension and behavioral dimension (ABC model of 
attitudes). These components are interrelated but vary in degree of dimension. 
 
Cognitive dimension  
Involves the beliefs (tradition, culture, religion), thoughts and the rationalizations that go 
with it which “explain” the justification for the attitude held. 
 
Affective dimension  
o Affect emotion  

o Concerned with the emotional aspect of the attitude  

o Evaluates the positive or negative aspects of something or an individual. 

Behavioral dimension  
Involves the extent to which the individuals are prepared to act on the attitudes that they 
hold. 
 
Attitude formation  
- Attitude learnt through circumstance in life  

- Attitudes are acquired – throughout all the persons life in many different settings. 

- Are learnt through thinking discussions adopted uncritically.  

Uncritical adoption 
 Uncritical adoption  

- Acquisition of attitudes or uncritically adopted from events without which one is 

without content. 
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- It is influenced by those with whom we live with, interest, i.e. from the environment 

without explanation or examination. 

Emotional effects  
Other attitude spring from personal emotional experience either negatively or positively. 
Intellectual efforts  
Attitudes are acquired as a result of real intellectual effort on a process of study 
consideration and judgment.  
Sources attitudes 
Family - family relations e.g. attitudes forwards religion, politics, other ethnic groups. 
Social class- i.e. socio-economic classes – high class, middle class and lower class. 
Groups -   i.e. the groups to which an individual belongs to at one time or another during his 
life, eg classmates, teacher, clergy men, workmates 
 
Why attitudes tend not to change 
People tend to remain in the social environment into which they were born because; 
- Many of their attitudes satisfy certain needs. 

- They perceive what happens within the framework of the attitudes.  

- Tendency of attitudes to persist 

Reasons why attitudes are resistant to change 
- Attitudes satisfy needs (a change is a threat-thus avoidance) 

- Attitudes serve some important needs for them. 

Process theory of attitude change  
Social influences which conditions to produce temporary or permanent changes are; 
- Compliance 

- Internalization 

- Identification 

 

 Compliance 

- Occurs when the person accepts influence from someone else or adopts behavior of 

others and which isself satisfying. 

 

 Identification 

- An occurrence of behavior to satisfy relationship to another person or group. 

- A person adopting the behavior wants or feels a special relationship with the person or 

group who practice them e.g. people tend to imitate other people’s lifestyle mode of 

dressing, speaking etc. 

 

 Internalization 

- Occurs when an individual accepts influence because the induced behavior is congruent 

with his value system. i.e its satisfying or rewarding. 
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- Occurs when the communication is highly credible or believable.  

- When the attitude or behavior helps solve a problem –individual needs. 

 
 
Specific reasons for resistance to change: 
- Economic security  

- Depersonalization effects of change e.g. powerlessness, loss of autonomy problems, loss 

of identity etc. 

- Change of job or status effects. 

- The uncertainty involved in changes. 

- Change will make things more difficult. 

- New change may disrupt social needs of the individuals. 

 

 How do people accept change?   

Through; 
- Participation in planning change. 

- Communication. 

- Education 
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EDUCATIONAL APPROACHES  

This involves a mixture of different approaches. 
Types of educational approaches  
- Individual and family approaches or personal contact or face-to-face discussion.  

- Small group approach – based on group dynamics  

- Mass approach  

- Community organizational approach  

Advantages of small group approach  
- Exchange of experiences 

- Interaction between more people  

- A sense of participation in decision making for those involved.  

- There is much needed group support that individuals seek in their decision making. 

Example of small group approach  
- Village health committees  

- Local churches or special groups formed for specific purpose  

- Woman groups 

Function of education is to facilitate and build up processes to achieve maximum results.  
 
Community organizational approach  
- This is a combination of all other approaches  

- Its principle is encouraging the leaders within the community to assure the 

responsibility of edifying and solving health problems. 

- Community view project with a sense of belonging  

- Community assumes greater responsibility for the maintenance of facilities. 

 
Essential elements in planning community organization approach  
- Mutual trust between the community and the environmental health agency in 

implementing the programme.  

- Agency workers to make efforts to reduce the social distance between them and the 

community. This is done by learning the practices of the community dialects and 

customs participation in social activities, calling at homes, retreat.  
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- Use of committees to enlist community participation in planning and implementing the 

environmental health programmes.  

- Planners to ensure participation by all sections of the community.  

- Pay attention to leader identification – especially the informal.  

-  Leadership training as a method of capacity building  

- Adoption of the community organization approach – community felt needs. 

- Phasing of delivery of various services will influence their acceptance – starting with 

community felt needs. 

- Inter-sectoral collaboration or co-ordination is essential for success of community’s 

organization efforts. 

- Early recognition of conditions that may interfere with community’s action. 

- Intergrate mass media with the local educational efforts and should be properly timed 

(i.e mass media) 

- Community participation is key to success of community organization efforts. 

- Local talents to be utilized in most educational activities. 

- Early demonstration by health agency of effectiveness of the methods advocated should 

receive attention. 

- Rewarding the community representatives for their support should be build into 

educational programme. 

- Development of programmes in communities starting with the more responsive 

communities then later extending them in phases to other communities. 

- Consider amount of free some that people have availability of each and their ability to 

undertake construction. 

- People appreciable/value those facilities for when they have made contributions in 

terms of money, labour and time.  

Target groups and educational approaches  
 Factors determining methods chosen: -  

- Cultural differences 

- Levels of education  

- Perception about health problems  

- Proposed solutions  

- Readiness to accept innovations  

- Competence of personnel  

- Cost factors  

 

 Examples of target groups  

- Political decision makers, administrators etc 

- Village leaders  

- Organized groups (formed groups) 
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- Outpatients in a health centre 

- Village committees 

 Settings for educating target groups  

- Health facilities/institutions – clinics, H/centers, hospitals and others. 

- Organized groups in the community  

- Educational programmes organized by other agencies  

- Industrial settings and other organized sectors  

- Professional organization  

Selection of educational methods based on the change process  
Models to explain the process of change within individuals, based on the concept of stages 
in the adoption process provides useful guidelines in the selection of educational methods 
appropriate to the different stages of the programme. People pass through a series of 
distinguishable stages before they adopt a new practice and a decision to adopt or reject is 
usually the result of a series of influences operating through time and the different stages. 
These stages are: -  

 Awareness – getting to know a new idea/practice  

 Interest – person seeks more detailed information about the practices. There is 

willingness to listen/read/learn more about it.  

 Evaluation – person weighs pros and cons of the practice based on information 

gained. 

 Trial – the decision is put into practice. He needs additional information and help at 

this stage so as to overcome problems in the implementation of the idea. 

 Adoption – the person decides that the new practice is good or bad for him and 

continues to use it or reject it. 

Educational methods to different stages of adoption  
- Will depend on the stage an individual/community has reached. 

- Target the village leaders and general public approached based through individual 

contacts. 

- Visits by leaders to places of successful programmes. 

- To generate initial curiosity visits to households for gathering baseline information – 

will establish snowballing effects.  

- Use of mass media could be utilized to create awareness films shows, public meetings 

and exhibitions.  

- Difficulties that occur during continued use will have to be solved. 

 
 
 
 
 

www.kenyanexams.com

http://kenyanexams.com


29 

 

Adoption curve/sketch  
 
                                          Early adopters 
 Early majority  
 Late majority  
                        Innovators 
 
 
 
                            2.5%    13.5%                    34%                   34%              16%                     Laggards                                                                     
(Taking action after  
everybody else) 

  
 
 
 
 
 

 
 
Mean 
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TEACHING METHODS  

Learning process 
Learning is a relatively permanent change in behavior as a result of experience or training. 
Experience is the interaction between the individual and the environment. The relatively 
permanent change in behavior refers to performance. We can observe performance but not 
learning. We infer that a person has learnt if he/she can do something later, which he/she 
could not do before. Moreover, note that not everything we learn however results in change 
of behavior or performance.  
 
Theories of learning  
A theory is an overall explanation given for a set of observations. Scientific theories are 
usually considered to be invalid unless they give rise to hypothesis, which can be tested 
against reality and can be shown to be true or false.  

a. Association theories  

- Conditioning  

o Classical conditioning theory (Ivan Pavlov) 

o Operant conditioning theory (F.B. Skinner) 

- Observational – The social learning theory (Albert Bandura) 

b. Cognitive theory  

c. Information processing theory  

THE ASSOCIATION THEORIES  
These theories are based on single forms of learning such as a single motor and verbal 
skills and approach-avoidance behavior. 
 

a. Conditioning theory  

i. Classical conditioning  

- Ivan Pavlov (Russian) experiment with the dog, bell and food.  

- B.F Skinner (American) – operant conditioning and reinforcement  

- The behavior we want to be repeated (desirable) must be reinforced and bad behavior 

should be modified or extinguished.  

 
 
 
 
 
 
Illustration of conditioned learning  
 
Types of classical conditioning  
- Simultaneous 

Think of the school situation and bringing up of 

children  
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- Delayed  

- Background  

- Trace  

In classical conditioning a previous neutral stimulus comes to elicit a response through its 
association with a stimulus that naturally brings about the response.  
A baby and the Dog  
o A crawling baby touches a fierce dog without fear (neutral stimulus) 

o Let a boy now strike a bell (unconditioned response) 

o The baby will cry in fright (an unconditional response) 

o The cry is unconditioned response to the harsh sound of the bell  

o Now each time the baby approaches/strokes the dog is present by itself (alone) and 

the baby cries because the baby unknowingly associates the site of the dog with the 

harsh sound of the bell. 

o From now on the baby will cry whenever he sees a dog (conditioned response) 

 
 
 
 

ii. Operant conditioning  

In operant conditioning is the learning in which a voluntary response is strengthened or 
weakened depending on its positive or negative consequences; the organism operates on 
its environment in order to produce a particular result. This is illustrated works of 
Thorndike and F.B. Skinner (the skinner box experiment with the rat.) it employs the 
principles of reinforcement and punishment.  
Reinforcement is the process by which a stimulus increases the probability that a 
preceding behavior will be repeated. A reinforce is any stimulus that increaser the 
probability that a preceding behavior will be repeated. There are positive and negative 
reinforcers. A positive reinforce is a stimulus added to the environment that brings about 
an increase in the response that preceded it while a negative reinforce is one whose 
removal is reinforcing leading to a greater probability that the response bringing about this 
removal will occur again e.g. lowering the loud volume of the radio whose sound is hurting 
your ears. 
There is need to schedule reinforcements depending on desired outcomes. The schedule 
involves the frequency and timing that it can be: -  
- Continuous reinforcement 

 Fixed ration schedule (given after a certain number of responses) 

 Variables ratio schedule (any time) 

- Partial reinforcement (some time and not always) 

 Fixed ration schedule  

 Variable ratio schedule  

In a similar format explain the Pavlov experiment with the Dog and Food 

Examples! 
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Punishment is an unpleasant or painful stimulus that is added to the environment after a 
certain behavior occurs, decreasing the likelihood that the behavior will occur again. It can 
be physical or psychological.  
 

b. Observational learning theory  

 
 
 
We learn through imitation for example acquisition of mother tongue, imitating models 
(modeling theory by Albert Bandura). This is achieved via observation. We learn by 
observing people that we have positive attitudes towards and we interact with them in 
early childhood. It encompasses the principle of approach-avoidance.  
 
Illustrations  
o When a child avoids a hot stove after touching it when it was hot we have a condition 

of avoidance learning. 

o A child seeks milk as food after having drunk milk when hungry (approach learning). 

The milk is associated with a hunger satisfying need. 

o A child observes for the first time his father walk hand in hand with his mother as 

they leave the house. The parents look happier that way. In the evening when the first 

parent to come home appears the child rushes to meet him/her and holds his parents. 

If both parents are present are present the child offers both his hands so that he holds 

the hands of both parents.  

o Imitation of models – persons, pictures, photographs, verbal descriptions.  

That is why observational behavior that accompanies television viewing has great impact 
on the social behavior of many students. It is through observational learning that we learn 
pronunciation of words of language by merely imitating our mothers and teachers as our 
models. In good schools and homes of educated people, attention is given to providing 
exemplary models.  
 
 
 
  

1. Give illustrations of classical conditioning in our Kenyan society  

2. What are the advantages and disadvantages of punishment as a 

form of learning? Answer giving elaborate practical illustrations. 

Give other illustrations of observational learning in our setup 
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c. Cognitive learning theory  

Cognitive theory revolves around the study of thought processes that underlie learning. It 
deals with how we learn factual information, concepts and principles. The cognitive aspects 
include language, reasoning, thinking, memory (retention) and problem solving.  
According to the cognitive theory verbal information becomes available to the learner by 
either reception or by discovery. The new information is learnt either meaningfully or by 
rote 
 
There are 4 basic kinds of learning  

a. Meaningful reception  

b. Rote reception  

c. Meaningful discovery  

d. Rote discovery  

In meaningful learning information is acquired meaningfully and assimilated into the 
existing cognitive structure and is remembered well (retained well). The cognitive 
structure is the total content and organization of a person’s ideals, forms the frame of 
thinking, and helps us retain information differently. The structure differs from person to 
person according to our first experience or encounter.  
Information acquired by rote learning is not assimilated and quickly forgotten, as it does 
not enter the cognitive structure.  
 
Receptive learning  
In receptive learning the content to be learnt is received by teaching or by listening for 
example lectures. 
 
Discovery learning  
The lecture gets information independently e.g. reading notes, use of the library. For 
example; - you direct someone to get to your house by drawing a sketch containing all 
possible landmarks to your would be visitor should notice. The visitor sets to trace your 
house. He discovers a yellow gate opposite the jacaranda tree you had indicated. The 
yellow gate serves as a better landmark than the jacaranda tree, which cannot be easily 
identified at night.  
Reception and discovery are the processes by which information becomes available to the 
learner. They refer to how the learner acts on the information. If a learner memorizes ne 
information verbatim (word by word) the process is rote\. If the learner relates the 
information to what they already know and assimilate into the existing cognitive structure, 
then it is a meaningful process.  
 
 
 
 
 
 

Task: Give 

examples and 

illustrations 
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Information processing  
These are latest of the learning theory, which is based on acquisition, processing, and 
retention of all kinds of information. It is neither association nor cognitive. 
 
 
 
Conditions of learning  
These are external conditions necessary for effective learning. They are different from the 
internal learning conditions (entry characteristics of a learner). Both conditions influence 
the exit characteristics. Successful performance is the result of the confluence of external 
and internal learning conditions.  
 
Basic conditions  

1. Contiguity 

 Simultaneous occurrence of a stimulus and a response e.g clinical teaching in 

the ward. Use of teaching aids, video, real life examples.  

 Helps improve perception and cognitive structure  

 Responsible for – classical conditioning, operant conditioning, learning skills, 

concept learning (use of examples), principles (recall of components) and 

problem solving e.g. BODMAS, PALMOND, ABC, ABCD.  

2. Practice  

 Practice is the repetition of a response in the presence of the stimulus unless 

other learning conditions are ideally provided  

 Has great impact depending on the amount of practice, duration, number of 

periods and distribution of practice.  

3. Reinforcement  

 See learning  

 Reinforcers 

a. Social reinforcers (acceptance, smiles, applause, part on the back, embrace, 

peck, laugher in response to a joke).  

b. Tokens (physical objects – money, prizes, marks) 

c. Activities (trips, visits, music, dance, disco) 

4. Feedback/knowledge of results  

 Provides basis for correction  

 Creates interest  

5. Motivation  

 Motivation is the force or energy in us that makes act in a particular way and 

direction.  

 Two types – internal (intrinsic) motivation and external (extrinsic) motivation  
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6. Distribution of learning periods  

 Length of periods  

 Spacing  

 Organization  

 Encourage breaks  

7. Whole or part learning  

 Size of chunks to be presented  

 Think of topics and sub topics   

8. Transfer of learning  

 Extent to which what is learnt in one situation can be carried over and applied 

to another situation  

 Basis of learning practical e.g. learning first aid on dummies and applying to a 

patient  

 Can be negative or positive transfer  

 Negative transfer  

 The outcome interferes with the learning of a second outcome meaning that 

information already learnt interferes with acquisition of new information. For 

example learning to spell believe may interfere later with learning to spell 

receive, bereave, or mother tongue interfering with learning of English. 

 Negative transfer can be proactive (prevents new information, first to be learnt 

retained) or retroactive (new information displaces old information). Think of 

timetables!!!!!! 

 Positive transfer – information learnt in one situation is remembered and 

applied to a new situation for example the rule that “I” precedes “e” except 

after “c” and before “z” niece, piece, sieve, perceive, receive, deceive, seize). 

 Lateral transfer (statistics/measurements) 

 Vertical transfer (school, college) 

 Near transfer ||(biology in school and physiology in college) 

 Far transfer (school and out of school) 

Core areas of learning  
a. Characteristics of learners  

 Physical capabilities and potentials,  

 mental capabilities and potentials,  

 psychological needs  

 social and emotional adjustments,  

 experience,  

 attitudes,  

 interest,  

 intervariations and intravariations.  
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b. Acquisition of learning  

 Teaching, experience, participation, environment, teaching aids, boredom, 

frustrations, fatigue. 

c. Retention of learning  

 Interest, emotional involvement, over-learning, practice, mnemonics and 

acronyms, muscular activity.  

d. Transfer of learning 

 

TEACHING AIDS & DELIVERY OF 
HEALTH MESSAGES 

Audience factors  
Choice and use of communications media, may require the use of familiarization with these 
audience factors  

a. Physical ability i.e. can the listener see and hear well. 

b. Intellectual ability i.e. can the listener interpret what he hears and sees 

intellectually? Whether he may use cultural-natural ability or school background.  

c. Emotional factor (attitude) – it matters whether the listener is willimng/eager to 

receive the message or not. 

Available communication media to a health educator include: -  
Radio, T.V, films, slides, filmstrips, posters, newspapers, Magazines, flannel graphs, 
flashcards, graphics and exhibitions many of these are used in mass situations while others 
could be adequately used/utilized in group situations.  
Choice of communications media depending on specific health problems and the target 
audience, should take the following considerations.  

i. Whatever is chosen is but a tool. Its final success will tell on the user, i.e. his 

technical skills and the element of the learning process. 

ii. The choice must consider programme objectives  

iii. Target group suitability (see audience factors) 

iv. Accuracy at presenting appeal to the senses i.e. seeing listening etc. 

 
1. THE RADIO  

This tool can best be utilized if group discussion is encouraged after listening. In this 
country it appears, the radio is used to bridge the distance gap.  
Radio messages must be tailored to suit the needs of the people. Some of the most popular 
radio programmes take the format of playlets, interviews, round table discussions etc.  
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Advantages of a radio  
v. Wide coverage i.e. it conquers space and time  

vi. Can create emotional impact with good presentation  

vii. Relatively cheap – endow credibility and respectability  

viii. Saves on number of personnel. 

Disadvantages  
i. Non-availability  

ii. One way communication  

iii. Requires manual for audience, so that users that uses tend to depend on it 

wholly. 

iv. Impersonal – ie it is difficult for sender to identify fully with the audience. 

 

2. TELEVISION  (VIDEO TAPES) 

It is effective indeed, especially where closed circuits are available for institutions.  
However, with wisdom and imagination it can make a major impact. 
Advantages 

i. Audio-visual waves create very strong emotional impact, thus can influence 

attitudes. 

ii. Tape requires no processing and can be re-used  

iii. Users require little expertise on the tool  

Disadvantages  
i. Need for electricity (power source) 

ii. Relatively expensive – compared to a radio  

iii. Difficult to edit tapes because of diagonal recording unlike other tapes. 

iv. It is open to serious misuse – camera tricks etc.  

 

3. FILMS  

If used properly, a film can create vivid impressions on the learners and modify attitudes. 
Careful selections of films for various target audience and pre-viewing prior to showing is a 
must. The film should be introduced before screening so as to arouse curiosity and 
audience expectations. A film show followed by group discussions can be very effective. A 
complicated film may be shown again after discussion.  
 
Advantages  

i. Distance life brought closer to the audience  

ii. Retention improved by audio-visual waves  

iii. Little expertise required to show.  
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Disadvantages  
i. Expensive to produce  

ii. Pre-viewing costs time(time wasting) 

iii. Is a one-way communication  

iv. Projector is expensive  

v. Needs a source of power-electricity  

 

 

4. FILM-STRIPS AND SLIDES  

Film strips are normally made from a film of 35mm wide. These are usually in series of 
transparent positive pictures called frames. The pictures are immobile and may be with or 
without sound.  
Slides are single films strips or ordinary photographic films. They may also be soundless or 
with sound.  
The chief advantage of these aids lie in their flexibility, enabling the educator to control 
speed, so that he/she may give some comment or arouse discussion in betweenthe.  
Filmstrips and slides are best used to support other methods of teaching or reinforce areas 
already covered.  
 
Advantages  

i. Easy to handle  

ii. Takes a short time to show  

iii. Easy to produce. 

Disadvantages  
i. Need darkness  

ii. Projectors are expensive  

iii. Projectors needs electricity  

 

5. OVERHEAD PROJECTORS  

This is a modern machine that projects writings or pictures from transparent paers onto a 
screen behind the teacher. The transparencies could be written as the teacher proceeds as 
done on the chalkboard, or ready made transparencies may be used.  
Transparencies are an alternative to chalkboard. One avoids chalk dust and takes the 
audience all the time. Transparencies are very easy to handle and progression is possible at 
the pace of the audience. They may be used in the daylight.  
Disadvantages  
- Constraints blowing of the light bulb due to overheating.  

- Space available for writing is too small.  
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6. PRINTED MATTER  

Printed materials include newspapers, books, pamphlets, periodicals etc often printed 
materials especially periodicals and newspapers are not written by experts, and this is 
good reason to attempt to write in them information in order to feed the public with factual 
information.  
Printed materials impact on the audience is dependent on whether with one idea at a time 
unequivocal and the quantity of distracting materials.  
 
 
Advantages 

i. Information can be stored for future reference  

ii. For the literate only  

iii. Books become outdated as son as they are released.  

 

7. POSTERS  

Posters often present pictured/pictorial representation of the message single glance 
posters or simple caption pictures easily understood even without words step-and-study 
posters may contain a variety of pictures and captions thus takes longer to read.  
Generally posters should contain as far words as possible so as to allow a passerby to get 
the message with ease. A good poster needs to attract attention, hold it, promote immediate 
action and convey only one message without provoking negative questions.  
To be able to achieve the foregoing, designers should use. 

i. Colour and lettering  

ii. Humor  - to be clever and original  

iii. Artistic appeals in design i.e. have a striking title.  

iv. Emotional appeal  

Advantages  
i. Easy to handle  

ii. Cheap to make  

Disadvantages  
i. Too little information  
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